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General Membership Meeting Recap

The General Membership Meeting began with BoardiBeat, Timm
Williams welcoming new REALTOR and Affiliate members.
Following this was a special recognition of Nanbiesselhouse who
recently celebrated her 2@nniversary with AAABOR.

Eight REALTOR® member candidates ——
submitted petitions to fill five open seatson
the 2008 Board of Directors. Each of the |
| eight was given a couple of minutes to ol g
* address those in attendance to present thejr &
objectives to gather more votes. There were 29btsatast with four |
of those considered void because the requiremémstiog for
Exactly five (5) candidates were not met. And,\theners are...

Andra AnteayEdward Surovell, REALTORY
Bob FisherTrilium Real Estate)

Frank McVeigh(The Charles Reinhart Company)
Kay Merx (Real Estate One)

Gordon TaylorEdward Surovell, REALTORS®)

They now join the remaining Board of Director Menge

Jim Carey, President-eleginiversity GMAC)

Joe Peoples, Treasurer-el@tte Charles Reinhart
Company)

Scott Brosha(Absolute Title)

Missy Caulk(RE/MAX Platinum)

Tonya IrelandReal Estate One)

La Tanya KeithKeller Williams — Ann Arbor)
Dave Lutton(The Charles Reinhart Company)
Alex Milshteyn(Edward Surovell, REALTORS®)

Ann Arbor SPARK was asked to speak for approxinyateenty minutes to present an update
on some of the positive facts happening in the.ak&aapologize that this topic was not covered
adequately or in a timely manner. We wanted to goue some talking points about facts like the
Toyota Technical Center expansion that will cregiproximately 400 jobs over the next three or
four years and facts like a Spanish aerospace aoyrtpat is considering Washtenaw County for
its first North American operation. This facilitpald also have in excess of 400 positions.
During the next five years, large companies haverited to creating 2,500 jobs in the region.
That figure doesn’t include at least a couple dotart-ups that expect to add at least a few jobs
each. Talking points about these facts can be fom&inn Arbor SPARK’s Website at
http://www.annarborspark.com.




Next on the agenda, Susan Moore presented an eweofithe 2008 budget, outlining the costs
for members in 2008. Next, Matt Davis, a MichigassAciation of REALTORBRPAC Trustee
and the President-elect for the Battle Creek Arsso&iation of REALTORY was on-hand to
explain the importance of your RPAC contributiohe$e contributions recently helped to defeat
a 2% tax on services (potentially applicable td estate commissions).

The lease forms packet so diligently created byTdmk Force of Scott Broshar, Nancy Burger,
Missy Caulk, Kelly O’Donnell, Frank McVeigh, Alex idhteyn, and Cindy Reach, is now
available to all members online. To maintain théseuments for AAABOR
Member use only, while still providing them freeabfarge, we have
located them in the Members Only Forum / BulletwaBl area. Directions
to print these forms for free are also availabl@onWebsite:
http://www.aaabor.com/members.

The 2007 Affiliate of the Year is dedicated to community, served on the
Board of Directors for AAABOR and various other Aorofit Corporations,
served as Washtenaw Council for the Arts and ChaMiosic of Ann

Arbor and is co-founder of the Milan Area HistotiGciety.
Congratulations attorney Nancy Burger of Nancy Mrdgr, PLC!

The 2007 REALTOR of the Year has been an AAABoR member for 21
years. She has served on the AAABOR Board of Dorsctthaired the ML
Committee, a Greenway Task Force member, a Techp@ommittee
member, and chaired the Board Executive CommiBke.has also chaired
the Downtown Development Authority and won numerddfaste Knot”
awards for her dedication to waste reduction. Catudmtions Sandi Smith
of Trillium Real Estate!

All door prizes were generously donated to the Bdar this General
Membership Meeting. Meredith Grupe won a two millwatt spotlight and
two flash drives donated to the Board by HomeSpeseBient Doctor. Marsha Bateson won a
$50 gift card to Vintner’s Cellar in Saline donatedhe Board by Crystal Clean Water
Solutions. Thomas Kmet won a $50 gift card to Pam¥ead donated to the Board by American
Home Shield. Kay Merx was the lucky winner of a @2fift certificate towards a seal coat,
donated to the Board by Belden Paving Company.
Mid-West Financial Credit Union donated to the
Board two $50 Visa gift cards, which were won by
Dawn Fisher and James Giacalone. The final door
prize had everyone on their feet, looking undeirthe
chairs for a label with a number on it between d an
10. Larry Kliemann is the lucky winner of a $100s¥i
gift card donated to the Board by TCF Bank.

A special thank yoﬁ to the Expo Sponsors of thingeal Membership Meeting:
Bank of Ann Arbor

Crystal Clean Water Solutions

HomeSpec Basement Doctor

Philip R. Seaver Title Company




Continuing Education — November 8, 2007

Per Section 2504, Paragraph 4 of the Red Book,i@ony Education needs to be completed by
December 31, 2007.

Join us on Thursday, November 8, 2007 at the Ca&lsenfort Inn & Village
Conference Center for “The Good, The Sad, The U@@nventional,
Subprime, Predatory Lending) taught by Kathy Bdll&rhis course has been
approved for 4 hours (K608) and 2 hours (K5013yaftinuing education
(includes the mandatory 2-hour legal update).

AAABOR REALTOR® and Affiliate member cost is $60. Save $5 by

registering online at http://ims.aaabor.com. Mafeimation, including

registration instructions and a map to Chelsea ©dniin is available on our
Website at http://www.aaabor.com/education/contigueducation/.

This course’s instructor, Kathy Ballard is an instor for the Greater Lansing Association of
REALTORS’, graduated Cum Laude in 1970 from Anderson Coliedediana. After Kathy

left her career in education, where she worked el#imentary school children, she began a
career in the real estate industry in Chicago. Kaths an appraiser for 10 years of Ballard
Appraisal Services before becoming a Loan Originaith Progressive Mortgage where she
averages $40 million in residential loans per yelar. achievements include Lifetime Member
Status in the GLAR President’s Million Dollar Cldioiring the 1980’s recession, Co-Chair of the
Year in 2000, Affiliate Member of the Year in 2084d GLAR Board of Directors member from
2001-2003.

Sponsor needed or sponsor logo.

2007 REALTORS® Conference Goes to Las Vegas

The 2007 REALTORS® Conference & Expo — marks the

100th anniversary celebration of the founding @f th

NATIONAL ASSOCIATION OF REALTORS® — goes to
# Las Vegas, Nevada.

There areNO LIMITS to what you can gain at the 2007
REALTORS® Conference & Expo, November 13-16 in Las
Vegas, Nevada. With hundreds of programs, netwgrkin
opportunities, cutting edge technology, and moos, gan
customize your Conference & Expo experience to ymads
and interests. Grow professionally and personalijjergaining inspiration to be your very best.
It's the 2007 Conference & Expo, and what happems,ihelps you everywhere!

There’s something for everyone at the 2007 REALT®R®nference & Expo:

Gain practical solutions and real business tips.

Network with thousands of real estate professiofiata

around the world.

Get valuable insights on leadership and marketiog f

product brand giants, sports, the Internet anatygtom

this year’s distinguished Entrepreneurial ExcelieBeries

line up.

Renew your technology skills and increase your

productivity with hands-on training at the Techrgld_earning Center (TLC).

Learn more and register visit: http://www.realtog/convention.nsf/




Residential Inspections & Issues Panel DiscussioreBap

The Residential Inspections & Issues Panel Disondseld
September 12welcomed approximately 25 attendees. Panel
Members were; attorney Nancy Burger of Nancy M.déuy
PLC, Ben Calo of Probe Environmental, Jeff ClariCtdrk &
Company Inspections, and Mike Hoberecht of Inspétitee.

Panel members addressed many of the issues that beu
encountered whether a home is occupied or unoatugien
an inspection is conducted. Issues that you heartdlequently like mold, radon, asbestos,
contaminated water, and failing septic systemshianel
member spoke about specific issues seen within thei
specialty.

Attendees learned more about these issues, ingundiw the
results can change in a home that is vacant, éwsmyi for
just a few months. The information gained will kduable to
their current and future clients. The question answer
period gave everyone an opportunity to ask abait th
specific situation. Questions that were asked sghfirther
discussion on those topics. Valuable insight waseghby all
who participated.

The Green Scene

The latest environmentally friendly home featuremni just good for the planet — they look
great and are a huge draw for conscientious bugerd=rom energy-efficient
light bulbs to solar-paneled roofs, consumers hypagitated to the idea that
they can help the earth by making smarter purchesgdifestyle decisions,
even if it's not always cheap or easy. Many of éhelsanges are happening in
many homes, thanks to manufacturers, buildersaaetdtects who are
encouraging green products. What does this meahddREALTOR? In
order to be in tune with the growing number of pexgs who seek a greener
lifestyle, you should know about the latest eceffdly housing trends.

Trends to know

Whether or not you specialize in selling green hemyeu’re likely
to meet clients who are interested in living a ngustainable
lifestyle. Here’s a look at the green housing teepou ought to
know as you navigate today’s market.

Copper roofs. Copper and copper alloys are showingn
roofs, entryways, facades, gutters, and downspduesy're
seen as a good long-term investment because tlezgtmo
inclement weather. A copper roof, for instancet’ sha
properly installed will last beyond 100 years verau
composition roof that may last only 30 years.

Timber framing. Timber framing requires significlgriess

lumber than the traditional “stick-built” house aalthost

always incorporates superior insulating panels $plRhich

aids in keeping heat and air conditioning from psugthe

house. In addition, less energy is needed to pavashines and kiln dry wood because
timber framing uses freshly cut wood. Timbers aedgbricated and arrive at the
building site ready to be assembled, paring constm waste.



Windows that beat the heat. Low-emittance (Low-E)dews, doors and skylights offer
natural light while blocking the sun’s UV rays thregtat up the inside of the home,
sometimes necessitating air conditioning. The sppdow-E glazing also stops the sun
from fading fabrics, wall coverings, and artwork.

Rainwater holding tanks. Capturing rainwater amdnstrunoff helps reduce the burden
on local sewer systems and captures water thabearsed in other ways, such as
watering the yard. A 4,000 square foot demonstnatiome being completed in Raleigh,
N.C. includes a rainwater cistern and detentiok ystem showing that 95 percent of
stormwater on a site can be recycled, reused, lasatlzed.

Chemical-free lighting. LED (light emitting diodelgjhting is a semiconductor that emits
light when an electric current is applied. One dilyantage: it contains no hazardous
chemicals like other lighting does. For instanaempact fluorescents contain mercury
and incandescent bulbs have gasses that hurt tme deyer. In addition, an LED fixture
uses 80 percent less energy than a traditionahdescent light bulb and has the ability
to last up to 20 years.

Green Toilets. Water-conserving toilets can boosiryudget while also helping the

environment. New green toilets conserve water filedint ways: low-flow toilets use
about 20 percent less water per flush, dual-
flush toilets with two buttons give home
owners the option of flushing with a half or
full tank, and pressure-assist toilets reduce
water usage by half.

Solar orientation. Face a home or an addition

in the right direction and build it with the

right materials, and you’ll reduce the amount

of heat and cold that enter from the outside.
Positioning a home’s direction to take advantagprefailing winds can help keep a
home cool. Deep porches can help shade the hommetfi® harsh summer sun. Tree
placement can provide even more sun protection.

Induction cooktops. Unlike traditional cooktopstthaat up
the cooking surface, the coils of an induction dopkelease
their energy directly to the pot or pan and itsteats. That
means less energy is diffused in the cooking psesedt also
means that the cooktop surface remains cool ttotineh,
making it less likely that cooks or kids will butimemselves.

Geothermal heating and cooling. Instead of usitrgditional
furnace that heats or cools air and emits carbomoxide

during the process, geothermal pumps are fillet witer

and glycol and rely on the earth as a heat excltahgwinter,

the systems send warm air into rooms; in summerjngs cool air.

Attic heat blocker. Poorly insulated roofing legsliant heat into the attic, when then
spreads throughout a home and requires the owméunst on the air conditioner. An attic
heat blocker can block up to 97 percent of theardheat, reducing the attic temperature
30 degrees, cutting energy consumption by as msi@f gercent.

Other fast-growing trends include using reclaimexsbevfor countertops, painting with nontoxic
paint, using formaldehyde-free insulation, greemiture, and smart irrigation systems that
allow a home owner to adjust their watering schedbalsed on the needs of the landscape and
local weather conditions.




Safe Marketing = Smart Marketing

Keep your safety in mind when you're preparing pdating the marketing materials and
information you make public:

1. All of your marketing materials should be polished
and professional. Don’t use alluring or provocative
photography in advertising, on the Web or on your
business cards. There are many documented cases
of criminals actually circling photographs of their
would-be victims in newspaper advertisements.
These victims were targeted because of their
appearance in their photographs.

2. Concentrate on your professional proficiency rather
than personal information in newspapers, resumedasiness cards.

3. Limit the amount of personal information you shdden’t use your full name with
middle name or initial. Use your office addresseatthan your home address, or list no
address at all.

4. Make phone numbers hard to trace. Rather than ysimgpersonal
cell phone or home phone number, which can be tygecsome
Websites to find your home address, consider wsitadj-free
number. This can’t be traced and prospects mayeafte the free
call. You can have calls to this number automdiidakwarded to
any phone. Alternatively, you can block your owropé number
from showing up on caller ID. Ask your telephonengany if they
can permanently add caller ID block to your lineténthat they
may charge a fee for this service). Or, you cah8&” before
you dial the number. If you have caller ID blocksermanently,
dial “*82” to unblock for a given call.

5. Be careful how much personal information you gieebally as
well. Getting to know your client does not neednddude personal
information about your children, where you live amdo you live
with.

Source: REALTOR.org

New Members

New REALTOR® Members

July 2007

Kelly Merkel Preview Properties

Tamma Gehringer The Charles Reinhart Company
Laura Argir Keller Williams — Ann Arbor
Robert Marar Keller Williams — Ann Arbor
Monica McKivens Thompson Group & Associates
Kevin Ryan ClickAnnArbor

Donna Childree Coldwell Banker Schweitzer
Gracie Mooney ClickAnnArbor

Samuel Vall ClickAnnArbor

Latasha Golden Edward Surovell REALTORS
Kathryn Ridner Ben & Abby Investments, LLC

Gregory Drake Realty Experts, LLC



New Affiliate Members

Peter Raft Marrs Mortgage Group
Ben Robertson MI State Housing Development AutlieriHomeownership Division

REALTOR ® Member Transfers

Member Transferred to

Scott Irwin Keller Williams — Ypsilanti

Gail Crooks Keller Williams — Ann Arbor
Sarah Montgomery The Charles Reinhart Company
Amy Snyder Carlson Realty, LLC

Contact numbers may be found on our Website at:
http://www.aaabor.com/downloads/Members/MemberDagtALPHAMEM. pdf

New REALTOR® Members

August 2007

Sandra Goetz Edward Surovell REALTORS
Maria Evangelista-Wade The Charles Reinhart Company
Glenn Mason Keller Williams — Ypsilanti
Kimberly Hughes Waitz & Associates

New Affiliate Members

Marydynne Montalte My Virtual Tour Network
David Simmons Belden Paving Company, Inc.
Brandon Hepler 20/20 Communications

Ken Baker Baker Inspections

REALTOR ® Member Transfers

Member Transferred to

Gina Drake Realty Experts, LLC

Tracy O’Keefe Realty Experts, LLC

Lori Radwin Realty Experts, LLC

Adelina Atabekova Weichert, REALTORS Elite Professionals
Sheila Dietz Real Estate One

Patricia Anderson Edward Surovell REALTORS

Contact numbers may be found on our Website at:
http://www.aaabor.com/downloads/Members/MemberRigtALPHAMEM. pdf

Calendar

To see what's happening this month, visit the feifg: http://aaabor.com/events.



